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S
12 STRaTEgiES 
TO cHangE 
a cOunTRy

The strategies outlined here are the result of an in-depth assessment of Spain’s current situation, as well 
as the challenges faced by the country over the medium term.
We seek to encourage debate with the participation of civil society and the business world in order to deal 
with these issues one by one, getting the most out of each of the strategies proposed.

> 12 strategies to change a country
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